


The impact of the businesses that immigrants are 
starting is felt all over the country. In states that are 
large enough for data to be available, immigrants 
are starting businesses at rates that greatly exceed 
their share of the population.

In California, immigrants make up 27.2 percent 
of the population49 but own 36.6 percent of all busi-
nesses – 676,537 in total – and start 44.6 percent 
of all new businesses.50 The same can be said for 
New York, where immigrants make up 22.2 percent 
of the population, own 31.2 percent of businesses, 
and are now starting 42.0 percent of new businesses. 
Similar stories exist for states like New Jersey (im-
migrants make up 21.0 percent of population, own 
28.6 of businesses, and start 35.2 percent of new 
businesses), Florida (19.4 percent of population; own 
29.7 percent of businesses, and start 36.7 percent of 
new businesses), Texas (16.4 percent of population; 
own 24.9 percent of businesses, and start 31.3 per-
cent of new businesses), Illinois (13.7 percent of 
population; own 20.3 percent of businesses, and start 
32.1 percent of new businesses), Arizona (13.4 per-
cent of population; own 19.6 percent of businesses, 
and start 31.5 percent of new businesses), and Geor-
gia (9.7 percent of population; own 15.5 percent of 
businesses, and start 29.5 percent of new business-
es). Provided that the rate that immigrant-owned 
businesses fail does not dramatically exceed the fail-
ure rate for businesses owned by the native-born – 
data that is not available for this report 51 – the find-
ings suggests that immigrant business-ownership 
rates will only continue to increase.

To provide context for what this increase in busi-
ness generation will mean to the income generated 
by theses states, consider that immigrant-owned 
businesses already produce more than $34 billion 
per year in California alone, constituting 28.1 percent 
of all business income produced in the state and 4.2 
percent of all business income in the United States. 
In Florida the total income of immigrant business 
owners represents nearly one-fourth of all business 
income in the state. And in New York, New Jersey, 
and Hawaii, immigrant-owned businesses already 
produce 20 percent or more of the state’s income.

Immigr ants Punch Above  
Their Weight in States  
Across the Country
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Tom Szaky
Turning Trash Into Treasure

Tom Szaky, a green energy entrepreneur, credits 
his immigrant experience with helping him see a 
business opportunity few others did — and hav-
ing the motivation to pursue it. Szaky, who was 
born in Hungary, fled the country at the age of 
four with his family. Settling in Toronto, Canada, 
Tom says he and his parents were quickly 
amazed by the things they saw neighbors casu-
ally throwing out in the trash, including fully-
functioning televisions, a true luxury in a country 
as poor as Hungary. Away from the Iron Curtain, 
young Tom also quickly developed an admiration 
for the success that self-made entrepreneurs 
could achieve in the Western world. “The idea of 
going from nothing to everything in a lifetime,” he 
says, “was inspiring to me.” 

So it’s little surprise that Tom soon began 
exploring entrepreneurship. By age 14, he had 
a small but successful graphic design business. 
Five years later, while a sophomore in college 
in the United States, Szaky dropped out of col-
lege to run TerraCycle, a New Jersey-based 
company he founded that recycles materials 
previously viewed as unrecyclable. It also up-
cycles other items of trash — turning refuse 
like candy and gum wrappers into products like 
backpacks, stereo speakers, and pencil cases. 
The 120-person company, which collects trash 
in 22 countries and two-thirds of public 
schools in America, says it has rescued three 
billion pieces of garbage that would otherwise 
be in a landfill. It projects it will earn $18.5 mil-
lion in revenues this year. 

Szaky says he sees much bigger things in 
store. This winter, TerraCycle is planning to 
launch a recycling program that will allow dirty 
diapers to be recycled into park benches —  
a powerful idea considering that in the U.S. 
alone disposable diapers account for 3.7 million 
tons of municipal waste each year.52 Szaky says 
he sees a multibillion-dollar market in his unique 
corner of the recyclables industry. “I want to 
wake up at the end of my life and know I’ve cre-
ated a truly substantial business,” Szaky says. 
The way things are going, he’s already well on his 
way to achieving that dream.53
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Immigr ants are driving business and business grow th in many states 
CURRENT POPULATION  SURVEY  (2007-2011) and AMERICAN COMMUNITY  SURVEY  (2006-2010)

immigrants’ share of new businesses 44.6%

immigrants’ share of business owners 36.6%

cal ifornia

immigrants’ share of new businesses 42.0%

immigrants’ share of business owners 31.2%

new york

immigrants’ share of new businesses 35.2%

immigrants’ share of business owners 28.6%

new jersey

immigrants’ share of new businesses 36.7%

florida

immigrants’ share of business owners 29.7%

immigrants’ share of new businesses 32.1%

immigrants’ share of business owners

ill inois

20.3%



There is no one country of origin for the immi-
grants driving new-business creation in America. 
The largest number of immigrants starting new 
businesses come from Mexico, whose expatriates 
start more than 50,000 new U.S. businesses every 
month. There are now more than 570,000 U.S. 
businesses that are owned by immigrants from 
Mexico, constituting more than 1 in every 25 busi-
nesses in this country. But the immigrants starting 
new businesses in the United States hail from all 
over the world. Immigrants from Guatemala, Cuba, 
Korea, El Salvador, India, Dominican Republic, 
Honduras, Vietnam, and China all start more than 
2,500 U.S. businesses per month.54 More than 20 
percent of Koreans, Iranians, Brazilians, and Ital-
ians currently living in the United States own a 
business, compared to 9.6 percent of native-born 
Americans. Immigrants from Poland (15.6 percent 
of whom own a business), Cuba (14.8 percent), 
Canada (14.2 percent), Vietnam (14.0 percent), 
Germany (13.3 percent), Colombia (13.1 percent), 
Peru (12.1 percent), Honduras (11.2 percent), 
Guatemala (10.6 percent), and China (10.0 per-
cent) all own businesses at higher rates than their 

native-born counterparts. This diversity opens up 
new economic opportunities, bringing outside 
knowhow to the U.S. and providing language skills 
and cultural understanding that allow American 
businesses to grow and service customer bases 
both here and abroad.

The businesses that these immigrant groups 
start are generating billions of dollars in income 
for the U.S. economy. Immigrants from Mexico pro-
vide the largest contribution to total U.S. business 
income at nearly $17 billion per year (2.1 percent 
of total business income), but immigrants from In-
dia ($9.1 billion in business income), Korea ($7.1 
billion), Canada ($4.8 billion), Vietnam ($4.3 bil-
lion), China ($3.9 billion), Iran ($3.8 billion), Cuba 
($3.7 billion), the Philipines ($3.3 billion), Germany 
($2.4 billion), El Salvador ($2.2 billion), and Poland 
($2.2 billion) also make large contributions to U.S. 
business income.

The Immigr ants Starting Businesses in the 
United States Come From All Over the World
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Number of Business Owners by country of origin
 american community Survey (2006-2010)

group

business owners total workforce

number 

Percent 
of  

u.s. Total number

percent  
of  

u.s. total

business 
ownership 

rate

U.S. Total 13,385,470 100.00% 136,472,990 100.00% 9.8%

U.S.-Born Total 10,950,850 81.81% 114,299,860 83.75% 9.6%

Immigrant Total 2,434,620 18.19% 22,173,130 16.25% 11.0%

Mexico 570,170 4.26% 6,754,700 4.95% 8.4%

Korea 123,770 0.92% 535,750 0.39% 23.1%

India 99,830 0.75% 1,056,150 0.77% 9.5%

Vietnam 98,950 0.74% 706,630 0.52% 14.0%

China 75,530 0.56% 757,010 0.55% 10.0%

Cuba 75,050 0.56% 506,410 0.37% 14.8%

El Salvador 73,540 0.55% 767,480 0.56% 9.6%

Canada 57,650 0.43% 406,900 0.30% 14.2%

Philippines 55,450 0.41% 1,095,930 0.80% 5.1%

Guatemala 52,840 0.39% 496,900 0.36% 10.6%

Colombia 49,670 0.37% 379,490 0.28% 13.1%

Brazil 47,060 0.35% 224,290 0.16% 21.0%

Iran 45,330 0.34% 186,150 0.14% 24.4%

Dominican Republic 41,110 0.31% 446,940 0.33% 9.2%

Poland 40,870 0.31% 262,460 0.19% 15.6%

Germany 35,540 0.27% 266,910 0.20% 13.3%

Honduras 32,950 0.25% 293,200 0.21% 11.2%

Jamaica 31,890 0.24% 407,570 0.30% 7.8%

Peru 31,320 0.23% 259,580 0.19% 12.1%

Italy 30,750 0.23% 152,630 0.11% 20.1%

Notes: The sample includes all workers with 15 or more hours worked per usual week. The total 
sample size is 6,644,017. All reported estimates use sample weights provided by the ACS. The 
reported immigrant groups represent the largest 20 groups based on the number of business owners.
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Number of New Business Owners per Month by country of origin
Current Population Survey (2007-2011)

group

new business owners business formation rate

number per 
month

Percent of 
u.s. Total percent

number per 
100,000

U.S. Total 556,470 100.00% 0.32% 318

U.S.-Born Total 417,773 75.08% 0.28% 283

Immigrant Total 138,697 24.92% 0.51% 507

Mexico 53,963 9.70% 0.62% 624

Guatemala 5,245 0.94% 1.08% 1079

Cuba 4,438 0.80% 0.56% 557

Korea 4,429 0.80% 0.75% 752

El Salvador 4,262 0.77% 0.51% 513

India 3,689 0.66% 0.28% 282

Dominican Republic 3,328 0.60% 0.55% 553

Honduras 3,068 0.55% 0.92% 920

Vietnam 3,029 0.54% 0.39% 391

China 2,641 0.47% 0.26% 263

Notes: The sample includes non-business owners who do not own a business in the first 
survey month. The total sample size is 3,306,803. Business formation is defined as those 
individuals who report starting a business in the second survey month with 15 or more hours 
worked per week. The reported immigrant groups represent the largest 10 groups based on 
the number of new businesses. 



While much attention has been given to highly-edu-
cated immigrant entrepreneurs in the tech and other 
high-skilled sectors, the fact is that less-educated 
immigrant entrepreneurs are making an equally im-
portant mark on the U.S. economy. More than 37 
percent of new immigrant business owners lack a 
high school diploma, roughly equivalent to the 37 
percent of new immigrant business owners who 
have some college or a college degree. This stands 
in contrast to native-born new-business owners, only 
16.4 percent of whom lack a high school diploma 
and 54.0 percent of whom have some college or a 
college degree. To a large degree, this difference 

tracks the different educational profile of immigrants 
and native-born generally.55 This data also gives rea-
son to think that immigrant entrepreneurs may have 
the largest impact on America’s most distressed 
communities. Communities with lower educational 
attainment levels often have the fewest job opportu-
nities and the highest unemployment rates.56 Immi-
grant entrepreneurs, who frequently move into 
neighborhoods that have little economic activity57 
and are far more likely to start a business even when 
they themselves are less-educated, can play an out-
sized role in creating new jobs in some of these ar-
eas most in need of new economic opportunities.

Immigr ants of All Education Levels Are  
Contributing to Business Creation and Grow th

Number of New Immigrant Business Owners per Month by Education Level
Current Population Survey (2007-2011)

group

new immigrant business owners total workforce

number 
Percent of  

immigrant Total
percent of u.s. 

education total number
percent of  

u.s. total

All education levels 138,697 100.0% 24.9% 556,470 100.0%

Less than high school 52,160 37.6% 57.0% 91,470 16.4%

High school graduate 35,160 25.4% 21.3% 164,842 29.6%

Some college 20,438 14.7% 15.0% 136,192 24.5%

College graduate 30,939 22.3% 18.9% 163,966 29.5%

Notes: The sample includes individuals who do not own a business in the first survey month and report starting a business in the second survey 
month with 15 or more hours worked per week. All reported estimates use sample weights provided by the CPS.
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Shukri Ali and  
Mahamed Mahamud
Revitalizing Downtown Lewiston  
with the Taste of Home

Shukri Ali and her husband Mahamed Mahamud were realizing 
a dream when they opened The Taste of Three One Café in 
Lewiston, Maine in 2008.  The couple, both of whom fled Soma-
lia during the chaos of the 1990s, arrived in Lewiston in 2002. 
By the following year Ali had already begun working double 
shifts as an interpreter in the community — sometimes putting in 
as many as 18 hours per day — so that she and her husband,  
a hospital chef, could open their own restaurant. Five years later, 
they debuted The Taste of Three One Cafe, a small, homey spot 
downtown that serves Somali food, as well as Caribbean, East 
African, and other international fare. “We wanted to create a 
restaurant where everyone was welcome, a real community 
space,” Ali says. And they quickly achieved that: By early this 
year as many as 200 people were cycling through the beloved 
15-seat restaurant on its busiest days, enjoying everything from 
curried goat to spaghetti with muufa, or Somali flatbread.58

Ali’s story is part of a long history of Somali immigrants in 
Lewiston, Maine. Somali immigrants began arriving in the 
community in 2002, and now make up almost one in 10 resi-
dents. After some initial community tension — most notably, 
the decision by an outside white supremacist church to hold a 
rally protesting the Somali migration in 2003 — immigrants 
from the war-torn East African country began contributing 
heavily to Lewiston’s economic revitalization and growth in the 
last five years. Somali-owned businesses now crowd Lisbon 
Street, a stretch of downtown Lewiston once plagued by high 
vacancy rates and empty store fronts. “It used to be the kind of 
place people were afraid to go to at night,” says Ismail Ahmed, 
who used to work with newly arrived immigrants in the com-
munity, “but the Somali businesses changed it.” 59

open for business 25



26 partnership for a new american economy



Politicians are looking to entrepreneurs to create the 
companies that are going to help America grow its way 
out of the recession and create jobs to put the millions 
of unemployed back to work. As this report shows, im-
migrant entrepreneurs are central to new-business cre-
ation in this country, creating businesses at an increas-
ing rate at a time when the rate of native-born 
business-generation is declining. Nearly three in every 
10 businesses founded in the United States in 2011 was 
started by an immigrant, and millions of Americans— 
roughly one in every 10 workers at privately-owned 
companies — have their jobs today because of immi-
grant business owners. In addition to creating jobs, the 
businesses that immigrants start also create revenue to 
boost our GDP, exports to alleviate our trade imbalance, 
taxes to fund our deficit, and new consumption that fu-
els our economy. 

So as policy makers consider measures to increase 
job growth, politicians may disagree on spending 
more or cutting taxes, protecting or opening markets, 
or the value of various regulations. But one thing 
should be beyond argument: any serious plan on job 
growth must recognize and welcome immigrant en-
trepreneurs, who in the coming years will play an out-
sized role across the country and across industries in 
starting new businesses, creating new jobs, and driv-
ing economic growth.
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Appendix A.  
Data and 
Methodology
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ACS: American Community Survey
(2006–2010)

The primary sample used to examine immigrant business ownership and 
net business income is the 2006-2010 ACS. The ACS microdata include 
11.6 million observations for adults. The sample is large enough to allow 
the exploration of differences in business income across states, indus-
tries, skill-level, and country-of-origin amongst immigrant and native-
born business owners.

Using the ACS data, business ownership is determined by the class-of-
worker question that refers to the respondent’s main job or business activ-
ity (i.e., activity with the most hours) at the time of the interview. Business 
owners are individuals who report that they are 1) “self-employed in own 
not incorporated business, professional practice, or farm,” or 2) “self-em-
ployed in own incorporated business, professional practice, or farm.” This 
definition includes owners of all types of businesses—incorporated, unin-
corporated, employer, and non-employer firms. The samples used in this 
analysis include all business owners age 18 and over who work 15 or 
more hours per week at their businesses. To rule out very small-scale busi-
nesses, disguised unemployment, or casual sellers of goods and services, 
only business owners with 15 or more hours worked are included.60 Fif-
teen hours per week is chosen as the cutoff because it represents a rea-
sonable amount of work effort in the business, about two days per week. 
Note that self-employed business ownership is defined as the individual’s 
main job activity, thus removing the potential for counting side businesses 
owned by wage-and-salary workers.

This study uses all three of the nationally 
representative Census Bureau datasets 
with large enough sample sizes to study 
immigrant business owners in detail.

Two of the datasets are household 
surveys — the American Community 
Survey and the Current Population 
Survey — and provide information on 
business ownership, startup activity  
and business income.

The third dataset is a business-level  
survey — the Survey of Business Owners —  
and provides information on business 
sales, employment, payroll and exports. 
The datasets also provide detailed 
information on immigrant owners such  
as source country, skill level, state  
of residence, and industry of business.



CPS: Current Population Survey
(2007–2011)

Although research on entrepreneurship is growing rapidly, very few na-
tional datasets provide information on recent trends in business forma-
tion. This report derives a measure to study immigrant business startup 
activity from matched data from the 2007-2011 Current Population 
Surveys (CPS). The measure captures the rate of business creation at 
the individual owner level. The underlying datasets used to create the 
entrepreneurship or business formation measure are the basic monthly 
files of the CPS. Although the CPS is commonly used as cross-section-
al data, longitudinal data can be created by linking the CPS files over 
time. The surveys, conducted monthly by the U.S. Bureau of the Census 
and the U.S. Bureau of Labor Statistics, are representative of the entire 
U.S. population and contain observations for more than 130,000 peo-
ple. Combining the 2007 to 2010 monthly data creates a sample size 
of 3.8 million adult observations.

Households in the CPS are interviewed each month over a four-
month period. Eight months later they are re-interviewed in each month 
of a second four-month period. Thus, individuals who are interviewed in 
January, February, March, and April of one year are interviewed again in 
January, February, March, and April of the following year. The rotation 
pattern of the CPS thus allows for matching information on individuals 
monthly for 75 percent of all respondents to each survey. To match 
these data, the report uses the household and individual identifiers pro-
vided by the CPS and removes false matches by comparing race, sex, 
and age codes from the two months. All non-unique matches are also 
removed from the dataset. Monthly match rates are generally between 
94 and 96 percent, and false positive rates are very low.

The business-formation rate is estimated by first identifying all indi-
viduals who do not own a business as their main job in the first survey 
month, then matching CPS files to determine whether they own a busi-
ness as their main job (with 15 or more usual hours worked per week) 
in the following survey month. The business formation rate is thus de-
fined as the percentage of the population of non-business owners who 
start a business each month. To identify whether they are business 
owners in each month, the survey uses information on their main job, 
defined as the one with the most hours worked. Thus, individuals who 
start side or casual businesses are not counted if they are working 
more hours on a wage-and-salary job.

SBO: Survey of Business Owners
(2007)

Estimates of business ownership and formation rates and of the net busi-
ness income of owners are available using Census and CPS microdata, but 
another source of information is provided by business-level data, where the 
business, rather than the owner, is the focus of the analysis. The main advan-
tage of business-level data is that they typically provide more information on 
business performance than individual-level data, but the main disadvantage 
is that they do not include information on the demographic characteristics of 
the owner.61 The only large nationally representative business-level data set 
in which the immigrant status of the owner is identifiable is the 2007 SBO. 
For the first time since 1992 (then called the Characteristics of Business 
Owners), the U.S. Census Bureau in 2007 collected information on the im-
migrant status of business owners in its main database of the ownership 
characteristics of U.S. businesses. The SBO is conducted by the U.S. Census 
Bureau every five years to collect statistics that describe the composition of 
U.S. businesses by gender, race, and ethnicity. The universe for the most re-
cent survey is all firms operating during 2007 with receipts of $1,000 or 
more that filed tax forms as individual proprietorships, partnerships, employ-
ers or any type of corporation.

The 2007 SBO includes information on whether the business owner 
is an immigrant which is determined by whether the owner is foreign-
born vs. U.S.-born. Following the convention used by the Census Bureau 
in reporting business statistics by race, immigrant-owned businesses are 
defined as those with majority foreign-born ownership (51% or more). 
Similarly, non-immigrant businesses are defined as those with majority 
U.S.-born ownership (51% or more). Equally-owned firms are also re-
ported in the tables presented below but are not included in calculating 
the immigrant shares.

The 2007 SBO also includes information on the sales, employment, 
payroll and exports of the business. Unfortunately, however, only business 
and employer firm counts by foreign-born status were reported in pub-
lished reports by the Census Bureau. Instead, the author commissioned 
the U.S. Census Bureau to conduct special runs using the 2007 SBO that 
provide information on the sales, employment, payroll and exports of immi-
grant-owned businesses and non-immigrant owned businesses.62
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Number of Immigrant Business Owners by Industry
American Community Survey (2006-10)

industry

immigrant business owners All Business Owners

number
Percent of  

Immigrant Total
Percent of  

U.S. Industry Total number
percent of  

u.s. total

All industries 2,434,6 07 100.0% 18.2% 13,385,470 100.0%

Agriculture 26,750 1.1% 4.1% 654,830 4.9%

Extraction 1,290 0.1% 3.9% 32,770 0.2%

Construction 417,540 17.2% 17.1% 2,439,020 18.2%

Manufacturing 78,640 3.2% 15.4% 509,810 3.8%

Wholesale trade 79,56 0 3.3% 20.3% 391,330 2.9%

Retail trade 263,250 10.8% 22.6% 1,116,500 8.7%

Transportation 143,110 5.9% 27.1% 528,530 3.9%

Information 19,880 0.8% 11.1% 179,440 1.3%

Finance 133,500 5.5% 11.4% 1,166,170 8.7%

Professional services 406,970 16.7% 15.5% 2,620,140 19.6%

Educational services 24,580 1.0% 14.1% 176,350 1.3%

Health Care and Social Assistance 237,580 9.8% 20.0% 1,190,410 8.9%

Accommodation, Recreation, and Entertainment 207,670 8.5% 25.4% 816,96 0 6.1%

Other services 394,017 16.2% 26.0% 1,513,200 11.3%

Notes: �The sample includes all business owners with 15 or more hours worked per usual week. All reported estimates use sample weights provided by the ACS.

Appendix B.
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Total Net Business Income of Immigrant Business Owners by Industry
American Community Survey (2006-2010)

industry

immigrant business owners All Business Owners

total business income 
(thousands)

Percent of  
Immigrant Total

Percent of  
U.S. Industry Total

total  
business income

percent of  
u.s. total

All industries $121,192,740 100.0% 15.0% 807,756,996 100.0%

Agriculture $1,140,354 0.9% 3.7% 30,928,391 3.8%

Extraction $119,190 0.1% 3.7% 3,254,884 0.4%

Construction $16,326,888 13.5% 13.8% 118,107,884 0.4%

Manufacturing $4,995,256 4.1% 14.8% 33,669,541 14.6%

Wholesale trade $5,181,506 4.3% 17.0% 30,426,138 3.8%

Retail trade $11,369,322 9.4% 20.1% 56,548,071 7.0%

Transportation $6,650,261 5.5% 22.2% 29,992,721 3.7%

Information $1,170,723 1.0% 10.9% 10.723,739 1.3%

Finance $9,615,241 7.9% 9.9% 96,716,145 12.0%

Professional services $22,043,620 18.2% 11.2% 196,518,675 24.3%

Educational services $928,106 0.8% 13.2% 7,043,089 0.9%

Health Care and Social Assistance $22,613,813 1.7% 20.2% 111,712,047 13.8%

Accommodation, Recreation, and Entertainment $9,329,834 7.7% 24.6% 37,941,267 4.7%

Other services $9,708,628 8.0% 22.0% 44,144,676 5.5%

Notes: The sample includes all business owners with 15 or more hours worked per usual week. All reported estimates use sample weights provided by the ACS. Income estimates are reported in 2010 dollars.



industry

new immigrant business owners All Business Owners

number

Percent of  
Immigrant 

Total
Percent of  
state Total number

 
 

percent of  
u.s. total

U.S. Total 2,434,6 07 100.0% 18.2% 13,385,470 100.0%

Alabama 7,968 0.3 4.6 172,830 1.3

Alaska 3,394 0.1% 10.1% 33,720 0.3%

Arizona 50,706 2.1% 19.6% 259,040 1.9%

Arkansas 6,171 0.3% 5.0% 122,640 0.9%

California 676,537 27.8% 36.6% 1,850,810 13.8%

Colorado 27,645 1.1% 9.7% 283,680 2.1%

Connecticut 31,320 1.3% 18.5% 169,730 1.3%

Delaware 3,320 0.1% 10.5% 31,590 0.2%

D.C. 4,003 0.2% 19.2% 20,850 0.2%

Florida 286,144 11.8% 29.7% 962,050 7.2%

Georgia 63,342 2.6% 15.5% 409,390 3.1%

Hawaii 15,997 0.7% 23.2% 68,940 0.5%

Idaho 4,051 0.2% 4.9% 82,06 0 0.6%

Illinois 99,810 4.1% 20.3% 491,410 3.7%

Indiana 11,995 0.5% 5.2% 230,190 1.7%

Iowa 4,823 0.2% 3.1% 155,110 1.2%

Kansas 7,378 0.3% 5.7% 129,940 1.0%

Kentucky 6,143 0.3% 3.8% 162,000 1.2%

Louisiana 14,726 0.6% 8.2% 179,790 1.3%

Maine 2,711 0.1% 3.2% 85,040 0.6%

Maryland 50,028 2.1% 21.2% 236,050 1.8%

Massachusetts 50,778 2.1% 17.5% 290,36 0 2.2%

Michigan 30,223 1.2% 8.3% 365,190 2.7%

Minnesota 15,001 0.6% 5.7% 261,030 2.0%

Mississippi 4,534 0.2% 4.2% 107,020 0.8%

industry

new immigrant business owners All Business Owners

number

Percent of  
Immigrant 

Total
Percent of  
state Total number

 
 

percent of  
u.s. total

Missouri 11,414 0.5% 4.6% 248,920 1.9%

Montana 1,061 0.0% 1.5% 69,350 0.5%

Nebraska 3,905 0.2% 3.9% 99,770 0.7%

Nevada 20,000 0.8% 20.7% 96,740 0.7%

New Hampshire 4,253 0.2% 5.7% 74,550 0.6%

New Jersey 101,251 4.2% 28.6% 354,110 2.6%

New Mexico 11,440 0.5% 12.6% 90,500 0.7%

New York 261,140 10.7% 31.2% 835,900 6.2%

North Carolina 33,120 1.4% 8.4% 394,800 2.9%

North Dakota 381 0.0% 1.0% 39,830 0.3%

Ohio 20,768 0.9% 5.1% 407,610 3.0%

Oklahoma 11,983 0.5% 6.9% 174,320 1.3%

Oregon 22,216 0.9% 10.7% 207,590 1.6%

Pennsylvania 38,799 1.6% 8.2% 470,980 3.5%

Rhode Island 6,478 0.3% 14.4% 44,890 0.3%

South Carolina 11,869 0.5% 6.7% 176,990 1.3%

South Dakota 6 06 0.0% 1.2% 50,76 0 0.4%

Tennessee 15,369 0.6% 5.8% 264,480 2.0%

Texas 256,849 10.5% 24.9% 1,032,100 7.7%

Utah 9,229 0.4% 8.5% 108,450 0.8%

Vermont 1,700 0.1% 3.7% 45,730 0.3%

Virginia 53,709 2.2% 17.5% 306,640 2.3%

Washington 45,696 1.9% 15.0% 304,930 2.3%

West Virginia 1,486 0.1% 2.7% 54,270 0.4%

Wisconsin 10,342 0.4% 4.3% 239,610 1.8%

Wyoming 809 0.0% 2.6% 31,180 0.2%

Notes: The sample includes all business owners with 15 or more hours worked per usual week.  
All reported estimates use sample weights provided by the ACS. 
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Total Net Business Income of Immigrant Business Owners by State
American Community Survey (2006-2010)

industry

new immigrant business owners All Business Owners

Total 
Business 

Income 
(thousands)

Percent of  
Immigrant 

Total
Percent of  
state Total

Total 
Business 

Income 
(thousands)

percent of  
u.s. total

U.S. Total $121,192,740 100.0% 15.0% $807,756,996 100.0%

Alabama $337,298 0.3% 3.4% $9,848,572 1.2%

Alaska $160,452 0.1% 7.8% $2,066,323 0.3%

Arizona $2,185,123 1.8% 14.2% $15,395,685 1.9%

Arkansas $286,727 0.2% 4.7% $6,064,221 0.8%

California $34,310,456 28.3% 28.1% $121,889,173 15.1%

Colorado $1,221,867 1.0% 7.3% $16,681,092 2.1%

Connecticut $2,051,211 1.7% 15.0% $13,670,931 1.7%

Delaware $261,258 0.2% 12.6% $2,074,398 0.3%

D.C. $242,333 0.2% 10.8% $2,243,227 0.3%

Florida $13,299,475 11.0% 23.8% $55,946,379 6.9%

Georgia $2,920,530 2.4% 12.3% $23,662,673 2.9%

Hawaii $771,663 0.6% 19.8% $3,902,680 0.5%

Idaho $191,547 0.2% 4.7% $4,098,994 0.5%

Illinois $5,404,305 4.5% 16.5% $32,800,599 4.1%

Indiana $721,603 0.6% 5.6% $12,935,951 1.6%

Iowa $215,793 0.2% 2.8% $7,637,181 0.9%

Kansas $351,433 0.3% 5.0% $7,037,337 0.9%

Kentucky $450,916 0.4% 5.4% $8,399,602 1.0%

Louisiana $690,922 0.6% 6.7% $10,336,436 1.3%

Maine $119,688 0.1% 3.3% $3,680,696 0.5%

Maryland $2,750,312 2.3% 16.3% $16,843,132 2.1%

Massachusetts $2,818,756 2.3% 14.0% $20,174,706 2.5%

Michigan $1,844,369 1.5% 9.2% $20,033,611 2.5%

Minnesota $771,888 0.6% 5.1% $14,996,055 1.9%

Mississippi $181,050 0.1% 3.2% $5,722,364 0.7%

industry

new immigrant business owners All Business Owners

Total 
Business 

Income 
(thousands)

Percent of  
Immigrant 

Total
Percent of  
state Total

Total 
Business 

Income 
(thousands)

percent of  
u.s. total

Missouri $650,043 0.5% 5.0% $12,944,268 1.6%

Montana $44,083 0.0% 1.4% $3,148,001 0.4%

Nebraska $126,155 0.1% 2.7% $4,726,479 0.6%

Nevada $1,134,154 0.9% 16.8% $6,737,466 0.8%

New Hampshire $252,262 0.2% 5.8% $4,344,390 0.5%

New Jersey $6,220,997 5.1% 22.4% $27,772,582 3.4%

New Mexico $388,780 0.3% 8.9% $4,361,555 0.5%

New York $12,637,581 10.4% 22.6% $55,963,281 6.9%

North Carolina $1,665,318 1.4% 7.7% $21,532,068 2.7%

North Dakota $20,648 0.0% 1.0% $2,119,841 0.3%

Ohio $1,278,864 1.1% 5.7% $22,383,638 2.8%

Oklahoma $476,515 0.4% 5.3% $8,911,407 1.1%

Oregon $1,079,448 0.9% 9.8% $11,019,656 1.4%

Pennsylvania $2,175,029 1.8% 7.6% $28,738,393 3.6%

Rhode Island $360,125 0.3% 13.0% $2,769,586 0.3%

South Carolina $521,896 0.4% 5.3% $9,792,601 1.2%

South Dakota $13,137 0.0% 0.5% $2,625,394 0.3%

Tennessee $850,604 0.7% 5.6% $15,094,881 1.9%

Texas $10,038,746 8.3% 16.7% $60,102,102 7.4%

Utah $387,788 0.3% 6.1% $6,353,397 0.8%

Vermont $84,000 0.1% 3.8% $2,201,572 0.3%

Virginia $3,022,260 2.5% 14.9% $20,255,140 2.5%

Washington $2,415,906 2.0% 13.1% $18,436,686 2.3%

West Virginia $138,755 0.1% 5.1% $2,719,038 0.3%

Wisconsin $589,060 0.5% 4.6% $12,756,994 1.6%

Wyoming $59,612 0.0% 3.3% $1,804,562 0.2%

Notes: The sample includes all business owners with 15 or more hours worked per usual week.  
All reported estimates use sample weights provided by the ACS. 
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